
Contents

From Editors� 3

DISSERTATIONS AND STUDIES
Marcin Całbecki 

“Metaphysical mission”. The father and the attempt to statue  
the patriarchal order in Bruno Schulz’s Cinnamon Stores� 6

Magdalena Stoch
Cudzoziemka Maria Kuncewiczowa is currently reading –  
towards a consensual interpretation of the literary text� 18

Jacek Rozmus
Railway as a figure of modernity in the Krakow landscape of memory.  
Juliusz Kaden-Bandrowski, Łuk� 32

Gaweł Janik 
An artist (not)easy beginnings. From the history of the reception  
of the pre-war work of Adolf Rudnicki� 40

Aleksandra Chomiuk
Between geography and politics.  
About a certain interwar touring discourse� 55

Monika Szyszka vel Syska
Designers of myths – creations by Schulz, Roth and Meyrink� 70

Joanna Popławska
A Vulture – the Dark Side of Contemporary Reportage� 86

Joanna Warońska
Antoni Słonimski’s Theatrical Awareness Recorded in His Prose Début� 100

Agnieszka Ogonowska
Reconstruction of the psychological portrait of Zofia Nałkowska  
(based on her Dziennik 1918–1929)� 116

Wiesław Setlak
Id, ego and superego deficit in the psychological image of the protagonists  
of the novel Zazdrość i medycyna by Michał Choromański� 133

Patrycja Pierzynka
From Nowolipki to Portofino. About the „move” of woman’s issues from 
interwar period to contemporary times� 149



[209]

Aleksandra Drozd
Geographer of „souls and hearts of peoples” or eulogist of colonialism?  
African relations of Antoni Ferdynand Ossendowski  
from today’s perspective� 161

Paweł Graf
The novel changes the skin. About the futuristic prose� 173

REVIEWES, REPORTS, INTERVIEWS
Educational debate on October 26, 2017� 185

Agnieszka Ogonowska, Bogusław Skowronek, Magdalena Stoch
O współczesnym statusie kulturoznawstwa: prolegomena do dyskusji.  
W kontekście Kongresu Polskiego Kulturoznawstwa, Wrocław,  
16–17 lutego 2018� 201

Łukasz Wojciechowski
REKLUB 1927–1949. Rola Czechosłowackiego Klubu Reklamy  
w historii czeskiej reklamy. PAVLŮ, Dušan: Reklub 1927–1949.  
Kapitoly z dějin československé reklamy. Praha: Professional Publishing,  
2017. 296 s. ISBN 978-08-826-00-04� 203


